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Putting AI in the context of our industry 
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Managers are facing unprecedented headwinds

Macro-economic uncertainty

Increased client complexity

Low returns environment

Decreasing fees increasing costs

LOWER-COST SCALE HIGHER-VALUE ACTIVE

AI’s current proposition to Investment Mangers is to “Do more with less”
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Our perspective | the underlying client insight objective 

Admin & Research

From this >>> <<< To this

The objective is simple – free time up to do the important stuff

Admin & Research
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Client insights & analytics | Maturity curve

Industry leaders that have built a foundational and 
scalable CRM and data architecture are now taking 
advantage of it by investing in data science, analytics, 
and AI to reduce the time spent on admin and 
research, improve the client experience and achieve 
better outcomes for the firm.
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Questions



What’s next for UX?
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How to adapt your 
digital experiences 
with evolving client 
expectations

• Been creating website & application experiences 
for over 15 yrs 

• Worked with over 250+ financial services & fintech 
and B2B brands making those digital channels 
customer centric
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How to adapt your digital 
experiences with evolving 
client expectations

1. Reimagining the attestation to initiate a more intelligent response for the user

2. A more responsive way to get to the info users want in a fund explorer

3. Can we create a smart way of delivering thought leadership & Insights

4. Giving Advisors / Intermediaries a better experience to service their end 
customers – e.g. advisor portal 

5. Making financial education more intuitive 

Design Sprint (1 day) : Explore concepts of where 
UX in Asset Managers websites could evolve;
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Reimagining Investor Attestation 
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A Smart Fund Centre Journey
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A Smart Fund Centre Journey



How to adapt your digital 
experiences with evolving 
client expectations

Real Time End User Content Orchestration



Real Time End User Content Orchestration



Give Advisors the intelligent tools they need 
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Give Advisors the intelligent tools they need 



Create better product education, bespoke to the user
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How to adapt your digital 
experiences with evolving 
client expectations

Actionable takeaways

You are now moving into an 
era of two-way dialogue within 
your website experience – 
what conversation do you want 
to have / start?

Guardrails need to be put 
in place to make sure the 
hybrid UX achieves the 
goals you want it to for the 
business and the end 
users.

The design language within 
your design systems most 
likely needs to evolve to 
cater for the change in the 
types of interfaces

It’s time to re-evaluate your 
user journeys and website 
functionality to ensure its future 
proofed over time – Set 
achievable priorities

We need to bring compliance 
along for the journey to ensure 
we navigate the new tools and 
experiences to maintain 
compliant position.

Its naturally going to change 
the way users interact with your 
content through SEO in LLMs 
and voice-search, but humans 
want to interact with brands and 
understand their proposition.
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What’s next for Digital 
Experience in Asset 
Management?
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1. How is your firm balancing the use of digital tools versa personal client relationships?

2. How are you using AI to personalise client experiences, and what challenges have you faced?

3. What shifts in client expectations have you noticed, and how are you adapting?

4. What’s been your biggest hurdle in keeping digital engagement secure and compliant?

5. What’s one technology or trend you’re excited about that will shape client engagement in the next 
18 months?
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