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Putting Al in the context of our industry

Managers are facing unprecedented headwinds

Macro-economic uncertainty Low returns environment

Increased client complexity Decreasing fees increasing costs

LOWER-COST SCALE HIGHER-VALUE ACTIVE

Al's current proposition to Investment Mangers is to “Do more with less™
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Our perspective | the underlying client insight objective

The objective is simple - free time up to do the important stuff
Preparing
materials

Selling &

Servicing
Clients

From this >>> <<< To this

Admin & Research
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Client insights & analytics | Maturity curve

Industry leaders that have built a foundational and
scalable CRM and data architecture are now taking
advantage of it by investing in data science, analytics,
and Al to reduce the time spent on admin and
research, improve the client experience and achieve
better outcomes for the firm.
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Client insights & analytics | Maturity curve W

& -

1 2 6
Al automation Descriptive analytics Diagnostic analytics Predictive analytics Prescriptive analytics Autonomous analytics
What can be automated? What happened? Why did it happen? What is likely to happen? What should we do? What can be automated?
Automated foundational tasks Analytics generated to understand causation, forecast trends, and enable successful decision-making Automated activity completion
previously done manually in response to analytics

Event t t list follow-up insight:
Meeting note vent target lists and follow-up insights

generation

Marketing qualified leads
Client research

Draft RFPs Product and sector flows Automated activity
completion following
insights on what should
Translation Prospecting and cross-selling we do

Query management Client appetite insights

Internal research o
Redemption risks
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Client insights & analytics | Maturity curve

& - K

1 2

Al automation Descriptive analytics

Diagnostic analytics

Predictive analytics

Prescriptive analytics

What can be automated?

What happened? Why did it happen? What is likely to happen? What should we do? What can be automated?

Analytics generated to understand causation, forecast trends, and enable successful decision-making

Who attend our events and

Events what did we discuss?

What digital engagement
have we seen?

Marketing qualified
leads

Which products and sectors
are performing

Product and }
/underperforming?

sector flows

Why did they attend the
event? What topics did we
discuss that resonated with

the client?

Why have we seen that?
What does this tell us about

client’s interests?

Why are they
performing/underperforming
?

Are they likely to do anything
based on this? Who is likely
to attend my next event?

Which clients does this pre-
qualify to send over to Sales
for follow up?

What products and sectors
are we likely to see demand
/ outflows in 3 — 6 months?

Which events should | run,
where and who should be
invited to maximise impact?
Which personalized digital
journey does each contact
needs to go through to
maximise our sales leads?
Which products should be
promoting / developing for
each market?

What weaknesses &
opportunities do we see
across our business and

competitors?

Prospecting and
cross-selling

What is driving those
weaknesses and
opportunities?

What are prospects and
clients likely to do about
this?

What actions can we take to
leverage this opportunity?

Which clients are showing
interest in particular

Client appetite }
products?

What'interest patterns can
we see across our clients,
segments and markets?

What will clients do?

What actions can we take to
leverage this opportunity?

Which clients redeemed last

Redemption risks quarter?

Why did those clients
redeem?

Which clients are at a
heightened risk of
redemption?

What actions can we take to
reduce the likelihood of
redemption?

The evolution of Digital Experiences
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* Been creating website & application experiences
for over 15 yrs

H O\X/ tO a d a pt yO u r + Worked with over 250+ financial services & fintech
digital experiences

and B2B brands making those digital channels
customer centric

FRANKLIN COLUMBIA

with evolving client . O

expectations m. &

GENERALI

.« HEPTAGON 0
S (@) LaSalle MMan

& GRAYSCALE

P, nowsta (O Payoneer @RWC
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: Explore concepts of where
UX in Asset Managers websites could evolve;
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eimagining Investor Attestation

& Contact S Login

OpenBankm Funds v Investmentteams v Education v Knowledge hub Speakto an Expert 7

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue sapien,
S Login tempus massa hendrerit non.

& Contact

Vo oe) Explore smart pathway ‘+
k Funds v Investment teams v Education v Knowledge hub Speakto an Expert 2

OpenBan

Uncovering retirement
opportunities for advisors

Lorem ipsum dolor sit amet, consectetur

ESG Outlook: Sustainability
as a business driver

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue adipiscing elit. Integer aliquet augue

sapien, tempus massa hendrerit non. sapien, tempus massa hendrerit non.

Your investments, your experience.

o [ samciz |
Now truly personalised for your outcomes.

ESG Outlook: Sustainability
as a business driver

Opportunities in
commercial real estate debt

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue

Lorem ipsum dolor sit amet, consex
adipiscing elit. Integer aliquet augue

sapien, tempus massa hendrerit non. sapien, tempus massa hendrerit non

Tell us who you are and what are you looking for.

or use smart suggestions Resources Add moretools +  Seeall resources

| am an experienced investor and | | want to learn about investments I am your client and | want to

am looking for information about.. with a professional expert that w... explore new opportunities and ch... Calculator Tool Fund Comparison

fou to simulate municipal bond ladder Compare funds by asset class, performance record
sidering an individual's tax bracket, state and more.
il view on interest rates. Additionally, you

bigainst one of our active strategies. . -

V¥ Skip recommendations ;
Calculators and Tools Fund Comparison

lators to plan for retirement and college. Our US Shareholder Mobile App
Available for Apple® and Android™ phones.

Explore our solutions

InnAvativa ctratanmiae fram inAdananAant inviaetmant enanialiete ara availahla in vahinlace ciinh ac




A Smart Fund Centre Journey

OpenBank o

‘4 Smart explorer P4

ks
Hello, John

How can | help you today?

Suggested

Would you like me to send you a PDF of this fund?
[ﬂ Can | compare this fund with another fund for you?

(8 would you like to create a hypothetical portfolio?

Ask

@ Product help

4 Navigate the platform

Ask smart explorer @ °

Smart explorer can make mistakes. Check for accuracy.

Funds v Investment teams Vv Education v

Explore our funds

Innovative strategies from independent investment specialists, are
available in vehicles such as separate accounts, U.S. 40 Act funds,
UCITS, SICAV, private funds and other structures.

Our Managers V Your Strategy v

Fund Name Currency nav !

Disruptive Commerce Fund - A (acc) USD usD $6.44
Diversified Balanced Fund - A (Ydis) EUR EUR €233
Diversified Conservative Fund - A (Ydis) EUR EUR €999
Diversified Dynamic Fund - A (acc) EUR EUR €17.64
ESG-Focused Balanced Fund - A (acc) EUR EUR €1083
Euro Government Bond Fund - A (Ydis) EUR EUR €72
Disruptive Commerce Fund - A (acc) USD usD $6.44
Diversified Balanced Fund - A (Ydis) EUR EUR €1233
Diversified Conservative Fund - A (Ydis) EUR EUR €9.99
Diversified Dynamic Fund - A (acc) EUR EUR €17.64
ESG-Focused Balanced Fund - A (acc) EUR EUR €1083
Euro Government Bond Fund - A (Ydis) EUR EUR €972

Knowledge hub

NAV Change |

-301%
$-020

-0.72%
€-009

-040%
€004

-0.90%
€-016

-0.64%
€-007

0.10%
€0.01

-3.01%
$-020

-072%
€-009

-0.40%
€004

-0.90%
€016

-0.64%
€-007

0.10%
€001

Feb-24/

Feb-25

18.69

9.9

419

1232

nis

1869

9.19

419

1232

nis

840

473

n36

1479

472

3586

8.40

473

n36

1479

472

Speak to an Expert 2

-25.66

-6.14

-n.67

-439

-127

-13.69

-6.14

-167

-439

<127

-13.69

& Contact

-015

16.62

9.67

-0.15

16.62

-5.65

Porformance

Inception Date

16/10/2021

13/02/2006

13/02/2006

13/02/2006

15/07/2021

08/01/1999

15/10/2021

13/02/2006

13/02/2006

13/02/2006

16/07/2021

08/01/1999

G Login

Fact Sheet



A Smart Fund Centre Journe

OpenBankm

‘4 Smart explorer ¢

What would you like help exploring today?

Create fund summary Show alternatives

‘4 Add this fund to my hypothetical portfolio

Of course, let me show you all the data and how this
will fit into your hypothetical portfolio, please see the
results below:

Ask smart explorer @ c

Smart explorer can make mistakes. Check for accuracy.

Funds v Investment teams Vv Education v Knowledge hub

Explore our funds

Innovative strategies from independent investment specialists, are
available in vehicles such as separate accounts, U.S. 40 Act funds,
UCITS, SICAV, private funds and other structures.

Our Managers A4 Your Strategy A4

Fund Name Currency Nav ! NAV Changs | Fen-24/

Feb-25

Disruptive Commerce Fund - A (acc) USD usp $6.44 -301% 1869
$-020

Diversified Balanced Fund - A (Ydis) EUR EUR €233 -072% 919
€009

Diversified Conservative Fund - A (Ydis) EUR EUR €999 -040% a9
€-004

Diversified Dynamic Fund - A (acc) EUR EUR €764 -0.90% 1232
€016

ESG-Focused Balanced Fund - A (acc) EUR EUR €1083 -0.64% n1s
€007

Euro Government Bond Fund - A (Ydis) EUR EUR €972 010% 307
€001

Disruptive Commerce Fund - A (acc) USD usD $6.44 -301% 18.69
$-020

Diversified Balanced Fund - A (Ydis) EUR EUR €1233 -072% 919
€009

Diversified Conservative Fund - A (Ydis) EUR EUR €999 -040% 419
€-004

Diversified Dynamic Fund - A (acc) EUR EUR €1764 -090% 1232
€016

ESG-Focused Balanced Fund - A (acc) EUR EUR €1083 -0.64% n1s
€007

Euro Government Bond Fund - A (Ydis) EUR EUR €972 010% 307

€001

3586

840

136

1479

3586

136

1479

Speakto an Expert 2

-26.66

-614

-1.67

-439

=127

-13.69

-25.66

-6.14

-1.67

727

-13.69

& Contact

Feb-21/Feb-
2

9.67

-015

1662

-5.65

967

-0.15

16.62

-5.65

15/10/2021
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13/02/2006

16/07/2021

08/01/1999

15/10/2021
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13/02/2006

15/07/2021
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Real Time End User Content Orchestration

Our Knowledge Hub R
Explore insights ¢ View all 7

We organize around areas for exploration to develop distinct insights and their
practical applications for the benefit of our clients, now with the power of Al.

ARTICLE

ESG Outlook: Sustainability
as a business driver

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue
sapien, tempus massa hendrerit non.

‘¢ ARTICLE

Create presentation Download insights Capture my notes 2\ ] es .
for client for my newsletter = = Opportunities in

commercial real estate debt
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue
sapien, tempus massa hendrerit non.

‘4 RECOMMENDED INSIGHT

Quick Thoughts: The economic and
marketimpact of Al ).

Can the Al economy and the markets adapt to the new reality and S TN Uncovering retirement
leverage the upcoming trends? Insights from our key members. w1 H gt opportunities for advisors

Read now — P Lorem ipsum dolor sit amet, consectetur
; adipiscing elit. Integer aliquet augue
sapien, tempus massa hendrerit non.




Real Time End User Content Orchestration

N
\

4 Smartinsights X

W Can you please explain me the latest tariffs war ou r KnOWIedge H u b

happening on the markets? View all 2

We organize around areas for exploration to develop distinct insights and their practical

Of course, let me show you all the insights and materials applications for the benefit of our clients, now with the power of Al.

that might be helpful to catch up with this topic:

ESG Outlook: Sustainability
as a business driver

Explain me this article +

Opportunities in commercial
real estate debt

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Integer
aliquet augue sapien

Uncovering retirement
opportunities for advisors
Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Integer
aliquet augue sapien

ARTICLE

ESG Outlook: Sustainability as a business driver

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla ac vestibulum
leo, vitae egestas ligula. Sed arcu justo, pulvinar quis odio ac, venenatis
sollicitudin massa. Phasellus quis lacus eget diam condimentum semper.

ARTICLE

Opportunities in commercial real estate debt

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla ac vestibulum
leo, vitae egestas ligula. Sed arcu justo, pulvinar quis odio ac, venenatis
sollicitudin massa. Phasellus quis lacus eget diam condimentum semper.

ARTICLE

Please confirm if the results are relevant or if you want to . . e .
Uncovermg retirement opportunltles for advisors

search for other elements.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla ac vestibulum
leo, vitae egestas ligula. Sed arcu justo, pulvinar quis odio ac, venenatis
sollicitudin massa. Phasellus quis lacus eget diam condimentum semper.

Show more results Search something else

ARTICLE

The rise of secondary markets in private equity

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla ac vestibulum
leo, vitae egestas ligula. Sed arcu justo, pulvinar quis odio ac, venenatis
sollicitudin massa. Phasellus quis lacus eget diam condimentum semper.

Ask smart explorer @ °

Smart explorer can make mistakes. Check for accuracy.




ive Advisors the intelligent tools they need

Welcome back to the

Advisor Portal, John Jones Explore smartfunds *  Prefer

Axis Intermediaries

English vV Contact Us Welcome back, John v
OpenBank Q Search
Investments v Portfolio Management v Insights v Tool & Resources v My hub
can compare it against one of our active strategies. 3
‘4 Smartfunds O X See all investments
What would you like help exploring today? Investment Calculators and Tools Fund Comparison
N ) Use these calculators to plan for retirement and college. Our Us Shareholder Mobile App Most popuk”
4 Summarize the report Available for Apple® and Android™ phones.

Of course, let me show you all the data and

: , tl‘l:i'y personalised for
sbl;:v;;vlary of this report, please see the results See all mngg ] 3
your clients outcomes.

Over the past five years, this portfolio has expanded
through organic growth and strategic acquisitions in

eet - AssetClass -
high-growth areas. Notably, the specialist investment tsh 8tuy m@d and focused on what "'U'y matters for you
managers acquired since 2019 now account for 64% of and Your c"ents
our total AUM. During this time, institutional AUM grew

from 25% to 45%, creating a balanced mix between p |
institutional and wealth management. Reports \ Analytics ” Files

Analytics & Reports See all reports
Fixed Income

Tite Smart actions Download file Tell us what are you looking for...
Fixed Income
W 64% Stocks *4 Al Tailored Report Getinsights Open smart explorer & + Al Powered Analytics
Insights
W 26%Bonds
*4 Al Tailored Report Getinsights Open smart explorer &
B 10% Alternatives W 64% Stocks X Fixed Income
‘4 Al Tailored Report Gotinsights Open smart explorer & W 26% Bonds
M 10% Alternatives *>
B standard report Getinsights Open smart explorer & Fix ’
xed Income
. / Access Create
Our company brings together a wide range of investment ' : '
i o dr i ? ® standard report Getinsights Open smart explorer \7 information from Sypotheties
managers to offer clients deep expertise across asset P Serintigts  Open sman explorer <
’ - _ client portfolio funds scenario
classes, investment styles, and geographies. We combine Potential returns
the advantages of global strength with the specialization ® standard report Getinsights Open smart explorer &
of investment teams, each operating with investment
v - . 3
autonomy and distinct philosophies. ® standard report Getinsights Open smart explorer & P _
B standard report Getinsights Open smart explorer & sanaizes sk |
@ standard report Getinsights Open smart explorer & 00% 20% 40% 60% B0% 100% 120% %
Ask smart explorer () ° Use smart funds tool “+

k for accuracy. Add more tools + See all resources

Smart fur 1 make mistakes. C




Give Advisors the intelligent tools they need

English vV Contact Us Welcome back, John v
OpenBank & Shah
Investments v Portfolio Management v Insights v Tool & Resources Vv My hub
‘4 Smartinsights 28

Our Clients Portfolio Report

K2
Over the past five years, this portfolio has expanded through organic growth
He"o' JOhn and strategic acquisitions in high-growth areas. Notably, the specialist
How can | help you with the report? investment managers acquired since 2019 now account for 64% of our total
AUM. During this time, institutional AUM grew from 25% to 45%, creating a
balanced mix between institutional and wealth management. I e — d
Unlimite

Would you like me to send you a PDF of this report?

Possibilities,

189 canisummarise this report for you?

One Vision

@ Do you need a presentation from this report? W 64% Stocks

B 26% Bonds
B 10% Alternatives

@ Product help

Annual Report

4 Navigate the platform

Our company brings together a wide range of investment managers to offer clients deep expertise across asset classes, investment styles,
and geographies. We combine the advantages of global strength with the specialization of investment teams, each operating with
investment autonomy and distinct philosophies.

REPORT ARTICLE

ESG Outlook: Sustainability as a business driver

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla ac vestibulum
leo, vitae egestas ligula. Sed arcu justo, pulvinar quis odio ac, venenatis
sollicitudin massa. Phasellus quis lacus eget diam condimentum semper.

Ask smart insights @ °

Smart explorer can make mistakes. Check for acct




Give Advisors the intelligent tools they need

English vV Contact Us Welcome back, John v

OpenBankyﬂ

Q Search

Investments Vv Portfolio Management v Insights v Tool & Resources v My hub

Welcome back to the

Advisor Porto II John Jones Explore smart funds ¢ Preference Center

Axis Intermediaries

Select client Charles Davies v
‘4 AlSuggestions
Show updates recap from Create hypothetical investment Create investments summary
client portfolio scenario for a client aary
Get the most recent data Step by step Al-powered process Summarise smart data with Al
Charlies Portfolio Preferences {%  Seeallinvestments Tools & Resources

m Favorite funds Top rated Most popular Fund Comparison

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nulla ac vestibulum leo, vitae e

See your client detailed portfolio. See all funds A 5 s 3
arcu justo, pulvinar quis odio ac, ve
massa.
Fav Fund name Factsheet - AssetClass FUhd Compdl’ison
Lorem ipsum dolor sit amet, consectetur adipiscing
Example fund name Fixed |
= P pedineome Investment Calculators (

elit. Nulla ac vestibulum lep, vitoe egestas lig

Lorem ipsum dolor sit amet, consex areu justo, pulvinar quis adio ac, venanatis SEETETE 2t Ts a8t LR B
elit. Nulla ac vestibulum leo, vitae e massa
o =3-18 N

arcu justo, pulvinar quis odio ac.

Example fund name Fixed Income

D

O Example fund name Fixed Income

)

M Buarania finsd Aaras Civad Innama



Create better product education, bespoke to the user

English vV Contact Us Welcome back, John v

OpenBank C

Q Search

Investments Vv Portfolio Management v Insights v Tool & Resources v My hub

Welcome back to the

ACOdemy, John Jones Explore smart insights ‘4 Quick links v

Axis Intermediaries

‘4 Al Suggestions .

How can | improve my investment Join our alternative investments Book your slot at great debat - active

skills? webinar Vs passive

Course selection New topic webinar Calendar smart suggestion

‘+ Top tailored courses for you see all courses Resources

W Leaderboard
ESG Outlook: Sustainability as a Lorem ipsum dolor sit amet, consectetur adipiscing
business driver elit. Nulla ac vestibulum leo, vitae egestas ligula. Sed

arcu justo, pulvinar quis odio ac, venenatis sollicitudin

Explain me this lesson *+ massa.
A .

m Calendar

Lorem ipsum dolor sit amet, consectetur adipiscing

Opportunities in commercial real elit. Nulla ac vestibulum leo, vitae egestas ligula. Sed

estate debt arcu justo, pulvinar quis odio ac.
Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Integer aliquet augue sapien
Insights
m Lorem ipsum dolor sit amet, consectetur GRS IR IR T B2
Uncovering retirement elit. Nulla ac vestibulum leo, vitae egestas -

oannortunities for advisars arcu justo, pulvinar quis odio ac, venenatis sollicitudin



You are now moving into an
era of two-way dialogue within
your website experience -
what conversation do you want
to have / start?

4

It's time to re-evaluate your
user journeys and website
functionality to ensure its future
proofed over time - Set
achievable priorities

The evolution of Digital Experiences
in Asset & Wealth Management

2

The design language within
your design systems most
likely needs to evolve to
cater for the change in the
types of interfaces

5

We need to bring compliance
along for the journey to ensure
we navigate the new tools and
experiences to maintain
compliant position.

BOX

©

Guardrails need to be put
in place to make sure the
hybrid UX achieves the
goals you want it to for the
business and the end
users.

6

Its naturally going to change
the way users interact with your
content through SEO in LLMs
and voice-search, but humans
want to interact with brands and
understand their proposition.

KURTOSYS 2 Alpha



Steve Dale

UX & Digital Experience Director

The evolution of Digital Experiences — - -
in Asset & Wealth Management SIT=BOX KURTOSYS @Alpha




Anji Kang-Stewart
a Managing Director Global Head of

Marketing, Man Group

£ f John Hennessey
Senior Partner, Alpha FMC

Tom Hughes
Head of Marketing, Gemcorp Capital

What's next for Digital

Experience in Asset
Management?

The evolution of Digital Experiences

in Asset & Wealth Management S 'T=B o )(w KURTQSYS @ Alpha




Anji Kang-Stewart
a Managing Director Global Head of

Marketing, Man Group

1. How is your firm balancing the use of digital tools versa personal client relationships?

2. How are you using Al to personalise client experiences, and what challenges have you faced?
3. What shifts in client expectations have you noticed, and how are you adapting?

4. What's been your biggest hurdle in keeping digital engagement secure and compliant?

5. What's one technology or trend you're excited about that will shape client engagement in the next
18 months?

The evolution of Digital Experiences — -
in Asset & Wealth Management SIT=BOX KURTQSYS @ Alpha




Thank you for The Evolution of
jolining us today! Digital Experiences
IN Asset & Wealth
Management

Co-Founder @ SiteBox

SIT=BO Xw KURTQSYS @ Alpha ‘ Today’s Host: Paul Fawcett



