WordPress
’ Ventures

How Al can change
the way we design,
build & manage

digital experiences

Sponsors

thenetworkone z ScaleWise ':‘ B2B Marketing

the world’s leading independent agencies

Today's Hosts & Presenters

Paul Fawcett / Head of Agency Partnership- SiteBox
Kasia Wegrzyn / Head of Customer Success - SiteBox
Fergus Dyer-Smith / Founder & CEO - Wooshii

John Campbell / Head of Innovation TIPI Group
Julian Boulding / CEO - thenetworkone

Brad Smith / Founder & CEO - Succeed

Jonathan Bates / Commercial Director - Wooshii

3 December 2024, 12:00 PM UK time

SITEBOX



What we'll cover in today's session n

Integrate into Evolution of
your & with using

ecosystem focused on internal
teams & agencies

¢+ B2B Marketing Ecoeow

How Al can change the way we manage digital experiences WQrdPress S I T - B o x

WordPress Ventures Event Series Ventures climate

% ScaleWise friendly
workforce




Integrate Into
your &
ecosystem

Certified

= & B2B Market Ecologi
How Al can change the way we manage digital experiences WQrdPress S I T - B o x : arketing 7"

climate

oo thenetworkone &5 gcaleWise friendly o

workforce PENDING

WordPress Ventures Event Series Ventures




Session 1

About TIPI Group
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Insights &
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ROAST
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& Media

Paid & Organic Search
Paid Social

Client
Services

kitty.
»> Web
Development

Branding, UX & Design
Website Development

Content Marketing eCommerce

Display & Programmatic Consultancy

CX & CRM Hosting & Integrations
TV & VOD Media Asset

Digital Audio & Radio Production

DOOH & OOH Conversion Rate

Print Optimisation (CRO)
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Voice Strategy
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Development &
Management
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Al Training
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Session 1

How has Al been adopted by TIPI Group

John Campbell
Head of Innovation
TIPI Group

- Empower staff to use the tools - - Al staff survey - Training program

Sign up, Test, Feedback « Paid accounts of tools for entire - Upskilling specific staff for script
« Appy for beta/ early access teams creation \/\71% Al
- Attending workshops (AWS, - Building internal tools using “Al « Model comparisons

Google) to build” and “tools with Al in”

« SaaS Vs build assessments

Al policy

1. Use Al to improve efficiency / processes 2. Build products / tools that use Al to sell
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. . John Campbell
Selection of tools that are working well Headof Innoation
Main daily “go to” tool ’:‘npoldfce"[ ;?:?:lessg Demos / tools / scripts Image / Audio
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. ChatGPT Do Streamlit

t . Amazon Bedrock
Gemini &) J
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Session 1

Empowering non-technical
staff to build tools

» Client question - Are my CrUX (Speed)
times getting worse in the last year?

» Solution - Tool allows the user to paste
in URLS, access the CrUX API to
download and visualise data

SEO AM & Developer

* 12 hours - 10 day turn around - best case

SEO AM only - With - Al

* Halfaday ['95% quicker

John Campbell
- e .
. Head of Innovation
li »\‘ )‘ TIPI Group

CrUX bulk URL and bulk history
report

This tool allows you to input a list of URLs and fetch CrUX API or CrUX History API reports for them. Please
note that the tool is rate-limited to 50 calls in 60 seconds. It was built by the team at

https://weareroast.com/roast-labs/. If you have any questions or need any tools like this built, feel free to

reach out to John Campbell from the ROAST Labs team on LinkedIn.

Enter a list of URLs (one per line):

URLs

Select report type

CrUX API Report
CrUX History APl Report

Select form factors:

NEQCKTNP

[



sesson1 - Empowering non-technical staff to build tools

CrUX bulk URL and bulk history
report

This tool allows you to input a list of URLs and fetch CrUX Al r CrUX History API reports for them. Please
note that the tool is rate-limited to 50 calls in 60 seconds. It  ; built by the team at

https://weareroast.com/roast-labs/. If you have any questic  >r need any tools like this built, feel free to

reach out to John Campbell from the ROAST Labsteamon|  edIn. I}

Enter a list of URLs (one per line):

URLs

Select report type

CrUX API Report
CrUX History API Report

Select form factors:
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Product selling to clients

wex

Powered by ROAST labs

Content Engine

[' Content Creator

Content Ideator

Tools

(] Manage Knowledge Base

Content Creator

Content Details

Title

Instruction

- Approach: be conversational and casual, but not overly
cheerful. Strike an impression of a "casual professional", where
you inspire confidence in your knowledge and abilities.

- Style: employ a more natural flow, mixing short and long
sentences, rather than uniform sentence structure

- Writing patterns: Use a more varied paragraph structure and

Guidelines

No article generated yet!

John Campbell
Head of Innovation
TIPI Group
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Al powered search

Google

Google Search I'mF g Lucky

Watch key talks on climate change from COP29

United Kingdom

Advertising Business How Search works N\ Our third decade of climate action: join us

{=

%)

John Campbell
Head of Innovation

TIPI Group

Gmail

Privacy

Images

Terms
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Settings
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John Campbell
Head of Innovation
TIPI Group

Tackling brand performance in Al models

mmm OpenAl - GPT-40  wsm Google - Gemini- Pro1.5  mmm Meta - Llama - 3.1 = Average

100.
90
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Session 1

Brand vector: john Campbell
Head of Innovation
TIPI
Average across Open Al, Google & Meta Group
Overall
100
Product 2 Top of Mind Top Of Mind What are the brands you think of first in X?

Brand Perception What brands are leaders in X?

Media What brands have the most effective advertising in X?

Price Which brands offer the best value for money in X?
Process Perception

Process Which brands have the best customer service in X?

Product Which brands are recognized for superior quality in X?

Price Media

=PITCHBOOK ===CBINSIGHTS =—=FACTSET =—=PRIVC O === CRUNCHBASE
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SERVICES
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SALES & BRAND DATA STRATEGY &
Q))) ACCOUNT PLANNING

What guardrails
Whathas

worked before?

Take the brief do T'have to work Trends, news,

within? Insight etc.

CREATIVE

Brainstorm ideas

OUTPUT or BRAND & REVIEW
LEGAL

Review and

Report or response
Check the work feedback

to Client

Certified

= " &5 B2B Marketin Ecologi

How Al can change the way we manage digital experiences WordPress S I T — B o x : 9 7"
climate

friendly corporation

\XordPress Ventures Event Series ventures thenetworkone z sca|eWise

the world’s leading independent agencies
workforce PENDING




e
( Who has Aecee Twe 10 d%
S

: work:
SALES & BRAND DATA STRATEGY& | |
ACCOUNT N _— PLANNING
Take the brief ol LR o T worked before? Trends, news,
within? Insight etc.
C Where 8¢ - c
& Up X0 doe saen YOu make
ok I e e of ife CREATIVE
wy .
Brainstorm ideas
(007 How
I mony_
OUNdS

RESPONSE LEGAL

Report or response
to Client

Review and
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COST OF SALE COST OF SERVICE

« Creative Deliverables
« Strategy Work
« Research and Insights

« Brief Response
« Pitch Work
* Insights Generation

» Market Research i+ Thought Leadership
« Creative Development : e+ PressandPR

« Strategy Overview « Media Planning

* Insights Generation « Copywriting

« Costing and Budgeting « Brand Development
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Security Issues
Little Client Knowledge
Generic Output
Need Heavy Prompting
Permissions &
Collaboration
Organisation
Models For Tasks
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WORKSPACES /7 BRAND

PROJECT PROJECT PROJECT
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PROJECT PROJECT PROJECT
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Workspace Nescafe

Groups & Projects
Jump into one of your projects or create a new one to get started

A Nescafe

 Samples My Projects  All Projects
o000 < >
o Sales \aliso

Project

Created v
* Marketing Projects Start strong finish strong From First Sip to Success

Go Live Campaign 23/10/2024 20:37:
Chat ' Scores 90 Rationale © Revisions

Project Assist 07/112024 1300
Start strong finish strong 08/05/2024 22:02:

4% Provide a basis for your production brief, and I'll insert it into the
relevant document sections. I'l make sure to only fill out sections you
Showing 110 2 of 2 results provide information for - | can add more when you send other
= information.
roject Overview

Fergus Dyer-Smith 07112024 13.00

From First Sip to Success - Production Brief

First Sip
Output rom sta
Project Overview

“From First Sip to Success" is a multi-platform video campaign for Nescafe Gold Blend, targeting young adults aged 18-24. The campaign Create my production brief
showcases how starting each morning with Nescafe Gold Blend sets the foundation for daily success, documented through authentic

influencer journeys and user-generated content. Project Assist 07/1V2024 13.01

The campaign will primarily focus on YouTube content delivery through three distinct video formats: main campaign series (3-5 minutes), B L e s S

YouTube Shorts (under 60 seconds), and behind-the-scenes content. Additional social media integration across X, Instagram, and TikTok S e
successful execution.

will amplify reach and engagement

(© Document Content Updated
Object
jacive Research Agent @ResearchAgent of this production brief.
0 News Agent @NewsAgent
Campaign Objectives

YouTube Expert Agent &YoutubeExpert
Wooshii Insight 2024 | Priy 1. Primary Objective: Position Nescafe Gold Blend as an essential part of young adults' morning success routines.

Amazon Ads Expert Agent @AmazonAdsExpert
s nf
2. Secondary Objectives: David Ogilvy @DavidOgilvy

Generate 1M+ views across all campaign videos within the first month Economist

Achieve 50,000+ uses of hashtags (  #Nesc Psychologist @Psychologist

Drive 25% increase in Nescafe Gold Blend sales among 18-24 demographic Strategist

Build a community of young achievers sharing their success stories PR Expert a@PRExpert

Establish strong brand association with morning productivity and success ¥ Kickstarter Launch Assistant eKickstarterPro

K ]

4 (>
Creative Concept 8 @ B & B D
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publicis pro.
b2b lab.

ASSIST

By \WOOSHII

It's been about 18 months since we started talking about Al in earnest - just enough Share this
time to grow a baby elephant. A /ot has happened. And we've got some big news. 0 o °

We've launched a new Al platform for B2B marketing, built collaboratively with our
technology partner, Wooshii.

Meet B2B Lab. Step away from
business as usual.

Get in touch to discuss how we

B2B Lab, affectionately known as Otto, is an Al-based application trained exclusively for
can work together.

B2B. It accesses multiple leading Large Language Models (LLMs) and live data feeds to
deliver smart results, fast.

And as you might imagine, we're pretty bloody excited to bring it to market.
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ASSIST
“Already positively impacted our bottom line”

"We've won deals with Citi from output directly out of Assist”™

“One 6-week process has been turned into an hour”

y 9 o
-
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1. Process Audit
2. Dip Your Toe

3. Educate Your Clients
“ \WVOOSHII

SITSEBOX % B2BMarketing  Ecologi

How Al can change the way we manage digital experiences WOrdPress
WordPress Ventures Event Series Ventures u#@thenetworkone z scaIeWise :'!:2':1%13

workforce

ASSIST

By WVOOSHII

Certified

corporation

PENDING



Session 2

with focused on &
internal teams & agencies

Certified

SIT=BOX ¢+ B2B Marketing Eco&r

How Al can change the way we manage digital experiences wOrdPress
WordPress Ventures Event Series Ventures # thenetworkone z ScaleWise :J:;cgli ‘
the world’s leading independent agencies corporation

workforce PENDING




Evolution of
using

Brad Smith / Founder § Director - Succeed

John Campbell / Head of Innovation - TIPI Group
Jonathan Bates / Commercial Director -Wooshii
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What agency / business processes
has Al enabled you to be more
efficient?

What do you think are the areas
that have yet to be addressed by Al
in the agency eco system?

Have you set a budgets for Al
utilisation?

How Al can change the way we manage digital experiences WQrdPress S I T - B o x

WordPress Ventures Event Series Ventures

What are the common themes that
clients are asking you in relation to Al
products and ideas?

Roll the clock forward 2yrs what
might be the significant changes we
see in agencies as a result of Al
adoption?
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Get creative using GTM
strategies for high

fOr JOl N us ! performance agency growth

Position yourself as a market leader with

n consistent profitability by offering these

Thank you

outstanding services.

14th January 2025, 12pm-2pm
Ivy Brasserie, Soho, London
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